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Top Performing Ads
*Some ad previews shown here do not include all assets since responsive search ads include 15 headlines and 4 descriptions

Conversions

653.22
Clicks

14,662
Cost / conv.

$24.31
Impressions

503,988

Google Ads

Q1 & Q2 in 2024 consisted of 5 campaigns throughout the year. Three search campaigns focused on Rewards Checking, Business Banking and Construction Loans, and two video
campaigns that focused on Construction Loans and All Loans. At the end of Q1, we completed an ad copy refresh which represents ad copy updates in all search ads and a handful of video
ad updates as well.  

In Q2, we added an additional video ad type, a bumper ad (6 seconds), to the Construction video campaign. Facebook Ads were also added back into digital efforts starting in Q2, with a total
of 3 campaigns throughout this timeframe. These consisted of a Jobs campaign, and a Business Banking and a Teen Link Debit Card campaign.

Q3 we started utilizing Performance Max campaigns and created two new PMAX campaigns in addition to the above that focused on RV Loans and Auto Loans. Facebook Ads also
continued throughout Q3 with Business Banking and a Teen Link Debit Card.

In Q4 the Auto Loans campaign continued until we paused it and enabled the PMAX Business Equipment Loan campaign, in addition to the campaigns from Q1 & Q2. The Facebook Ads
campaigns also continued with the addition of a CD Special campaign.

CTR

2.91%

Campaign: Rewards Checking
Ad Group: Rewards Checking

Campaign: Business Banking
Ad Group: Business Lending

Campaign: Construction Loans
Ad Group: Construction Loans
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Campaign Clicks Impressions Video views CTR Avg. CPC Cost Conversions Conv. rate

Rewards Checking 4,782 60,618 0 7.89% $0.76 $3,636.83 126.97 2.66%

Construction Loans 3,724 36,634 0 10.17% $0.97 $3,599.84 57 1.53%

Business Banking 3,396 73,914 0 4.59% $1.04 $3,537.97 67 1.97%

PMAX - Auto Loans 1,614 10,397 2 15.52% $0.48 $772.03 271.02 16.74%

PMAX - Business Equipment Loa… 516 3,781 0 13.65% $0.45 $230.08 127.23 24.66%

PMAX - RV Loans 349 12,916 1 2.70% $1.27 $443.84 4 0.89%

Video Ad - All Loans 149 217,949 109,759 0.07% $12.27 $1,828.77 0 0%

Video Ad - Construction Loan 132 87,779 58,839 0.15% $13.86 $1,829.49 0 0%

Grand total 14,662 503,988 168,601 2.91% $1.08 $15,878.85 653.22 0.32%

▼

Performance Breakdown By Campaign
Industry Benchmarks
Search CTR: 2.91%
Search CPC: $3.44
Search CVR: 5.10%
Video Benchmarks are not broadly published due to wide
variety of context behind video ads.

Clicks

January
February

March
April

May
June

July
August

September
October

November
December

0

500

1K

1.5K

2K

Month (Month)

C
lic

ks

Account Clicks By Month
Impressions

January
February

March
April

May
June

July
August

September
October

November
December

30K

35K

40K

45K

50K

55K

Month (Month)

Im
pr

es
si

on
s

Account Impressions By Month

Total impressions received are more than 503,000.
Impression volume does �uctuate throughout the year
based on seasonality, campaign structure and
competition. The August increase is likely due to the launch
of the PMAX campaign.

Total clicks received are ~14,000 which is a 71% increase compared to
2023. Click volumes during the later part of the year are attributed to
the addition of PMAX campaigns and budget increases.
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Avg. CPC Avg. CPC (previous year)
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2024 Yearly Digital Review - Google Ads

Click-Through-Rate by Month

Video Views by Month

Cost-Per-Click by Month

Media Spend by Month
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Yearly video views resulted in a total of more than 168,000 views.
These videos could bene�t from a refreshed creative.

Cost Cost (previous year)
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Q3 had the �rst budget change within Google Ads in a while, although
it represents roughly a $10/day increase due to the PMAX campaign
strategy that starts and stops throughout the remainder of the year.

This graph represents CTR from search campaigns only, and shows a positive
comparison to the industry benchmark CTR of 2.91% throughout the year with
the average CTR being 140% higher than the benchmark.

This graph represents CPC's from search campaigns only, with an industry
benchmark of $3.44. FMB is paying a much lower CPC than the industry which
is fantastic. With a lower CPC, higher volumes of tra�c are able to be driven to
the website therefore maximizing the media spend investment. It's also great to
see there weren't any major spikes in CPC, which allowed us to stay consistent
with click volume.
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CTR
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Rewards Checking  
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Business Checking

Construction Loans
Click-Through-Rates by Age & Campaign/Ad Group
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CTR
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2024 Yearly Digital Review - Google Ads
Click-Through-Rate by Device
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Performance by Geography

City Clicks

1. Frontenac 1,598

2. Sullivan 1,483

3. Byrnes Mill 1,351

4. Saint Clair 995

5. Eureka 894

6. Ellisville 774

7. Washington 770

8. Manchester 713

9. St. Louis 699

10. Wildwood 616

11. Fenton 596

12. Town and Country 515

13. Clarkson Valley 459

14. Florissant 187

15. House Springs 175

16. Webster Groves 154

17. Creve Coeur 147

18. Sappington 140

19. Berkeley 137

20. Black Jack 119

21. Jennings 112

22. Affton 101

23. Ballwin 79

24. Normandy Township 65

25. Hazelwood 60

▼ Google Ads Recommendations

1. Continue with the new usage of Performance Max campaigns
for seasonal advertisements, for example the RV Loans campaign
and the Auto Loans campaign.

2. Consider a bid strategy adjustment based on future campaign
strategy, performance and conversion tracking updates.

3. Consider utilizing video ads for focus products/services to
expand beyond the construction video and the all loans video.

4. Consider updating the current video assets for construction
loans and all loans video campaigns.

https://www.google.com/url?q=
https://www.google.com/url?q=


Jan 1, 2024 - Dec 31, 2024 ▼2024 Yearly Digital Review - Facebook Ads

CPC (link)

$0.55
Link clicks

8,632
Impressions

1,991,662
Reach

168,316
Frequency

11.83

CPC: 
Average price paid
per ad clicked; "cost-
per-click".

Impressions: 
Number of times an ad
was served.

Reach: 
Number of people who
saw an ad.

Frequency: 
Average number of
times a user sees an
ad.

Campaign name Impressions Reach Clicks CTR Avg. CPC Amount spent

Business Banking 850,698 79,035 2,731 0.32% $0.49 $1,336.99

CD Specials 148,515 37,004 1,109 0.75% $0.55 $605.13

Jobs Campaign 136,552 46,282 774 0.57% $0.65 $505.68

Teen Link Debit Card 855,897 67,751 4,018 0.47% $0.57 $2,303.59

Grand total 1,991,662 168,316 8,632 0.43% $0.55 $4,751.39

▲

Benchmarks $3.770.56%

Q2, Q3 and Q4 consisted of 4 campaigns. The CTR is slightly under the industry average, but our CPC's are signi�cantly lower than the industry
average meaning we are creating lots of e�ciencies with the media spend, in addition to a signi�cantly high volume of impressions that are
helping increase brand awareness. The Frequency Rate is also a very strong metric, as it is creating strong ad and messaging recognition
among users with serving roughy 12 ads per user.

Clicks: 
The number of items
a user clicked an ad.
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2024 Yearly Review - Email

Avg. Open Rate: 
28.69%

Benchmark: 24.80%

Avg. CTR: 
 1.06%

Benchmark: 2.70%
Newsletters are most clicked

Soft Bounces:
0.87%

Email was rejected because of a
temporary condition, such as a

server being down or a full inbox

Avg. Unsub. Rate:
0.10%

Benchmark: 0.20%
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2024 Review - Direct Mail

Food Drive Postcard
Dropped in October 2024. Sent to 881 business customers.

To Certi�cate of Deposit CustomersTo Loan Customers - Front Panel Back Panel

Rewards Checking Postcard
Dropped in March 2024. Sent to 528 loan customers and 430 CD customers.
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